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October to the lowest level in its history. Deepening consumer pessimism about the economy drove the index down. Only 8.4 percent of this

month’s sample said that they thought the U.S. economy was good or excellent, down from
13.2 percent in September. A large majority (62.7) percent rated the economy as poor, a 7.6
percent increase from the previous 30 day period. Only 9.8 percent think the economy is
getting better and 72 percent think it is getting worse. This month, the economic woes may
be trickling down to attitudes about personal finances. Having held fairly steady through the
summer and early fall despite record breaking gasoline prices, opinions about personal
finances declined in October. More than 60 percent of this month’s 14,000 respondents to
the Monitor survey rate their finances as fair or poor, marking the first time in the history of
the Monitor that this measure has been at or above the 60 percent mark. In addition, there
was a 4-point increase this month in the percent of people who claim that their finances are
getting worse, up to 55.5 percent from 51.5 percent a month earlier.

The increased pessimism is an outgrowth of well-documented troubles in financial and credit
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markets in the US. and throughout the world. When asked if the crisis was affecting their spending patterns, two consumers in three (65.4
percent) said they were changing their spending patterns, with 89.1 percent of the alteration coming in the form of less spending in the months
immediately ahead. With the all important holiday shopping season approaching, the Monitor asked consumers if the financial crisis would change
their spending plans for the period. More than 66 percent said that they planned to cut back on their spending this season.

The economic situation caught up to the spending side of the Monitor equation this month as well. The gap between those who say they are
spending more compared to last month and those who expect to spend more next month slipped to its smallest interval since the inception of the
Monitor. Indicative of the malaise in consumer spending, a record low 31.7 percent of the country said they spent more this month than last.
Likewise, a record low 27.4 percent said they would be spending more next month. By contrast, both of these measures set records in terms of

the percent of people who said they were spending less.
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In terms of category spending, the dramatic reversal in the pump prices of gasoline showed up in lowered expectations for household expenses in
October. For the first time since the Monitor began surveying on spending segments, fewer than 40 percent of consumers are looking to spend
more next month on household necessities. By the same token, there is no sign that consumers are willing to take their gas savings and apply it to
expenses in other categories. In fact, of the 11 percent who said they did increase spending in other areas, 57 percent said they buy more gas
and food first. Only 14.3 percent said they would indulge in entertainment and only 9.1 percent said they would put the money in savings.

A couple of bright spots in the Monitor show that a majority of consumers (52 percent) continue to have money left over after paying the monthly
bills, and fewer consumers (37.6 percent) are concerned they may have an income shortfall or added expense within the next 30 days. This is the
fourth straight month this number has dropped.

Perhaps the most sobering aspect of the segment data for October is the precipitous change to the negative in attitudes among people who earn
more than $75,000 a year. Normally the nation's most optimistic group and its biggest spenders, 60.3 percent of this group rated the economy as
poor in October, up almost 12 points from the month before. In October, almost half of the high earners (49.8 percent) said they thought their
finances were getting worse, compared to 40.8 in September. This month, 26.4 percent said they will spend less in November. Last month only
18.3 percent were going to spend less. They were the most likely of all the income segments to reduce spending in response to the financial crisis
and they were the most aggressive about saying that they would not increase spending in other areas as a result of lower gas prices.
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Baseline Index Questions

1* Generally, how would you rate the U.S. economy these days? 2* Are economic conditions in the country getting better or worse?
Oct Sep Aug Jul Jun May Oct Sep Aug Jul Jun May
Excellent 2.5 2.7 3.4 3.1 3.3 3.8 Better 9.8 12.1 15.3 10.3 9.7 11.5
Good 5.9 11.0 12.2 10.0 11.4 11.3 Worse 72.0 69.5 65.0 73.0 74.1 72.8
Fair 27.8 30.3 32.7 31.4 30.4 30.6 Same 12.6 13.7 14.9 12.3 11.7 10.7
Poor 62.7 55.1 50.4 54.2 53.6 53.2 Not sure 5.7 4.8 4.8 4.4 4.6 4.9
Not sure 1.2 0.9 1.3 1.3 1.3 1.0 Index 62.9 70.9 83.8 62.1 59.2 64.4
Index 42.4 54.5 60.6 54.6 56.8 57.4
3* How would you rate your own personal finances these days? 4* Are your personal finances getting better these days, or worse?
Oct Sep Aug Jul Jun May Oct Sep Aug Jul Jun May
Excellent 8.6 9.5 10.0 9.4 9.6 10.4 Better 16.7 20.7 21.9 21.0 20.3 20.9
Good 29.2 30.5 29.1 30.7 29.3 28.5 Worse 55.5 51.5 51.3 55.2 54.3 54.2
Fair 39.5 38.8 38.3 375 38.1 37.5 Same 25.9 25.9 24.6 21.8 23.1 22.6
Poor 20.7 19.4 205 204 21.0 21.2 Not sure 1.9 1.9 2.2 2.1 2.3 2.3
Not sure 2.1 1.7 2.0 2.0 2.0 2.4 Index 67.8 76.7 78.2 73.0 73.2 74.0
Index 95.0 98.5 96.9 97.8 96.3 96.1
5* Think for a moment about all the money you spend each month... 6* Do you think you will spend more, less or about the same next month?

are you spending more, less or about the same as last month?

Oct Sep Aug Jul Jun May Oct Sep Aug Jul Jun May

More 317 42.8 45.8 50.0 54.7 55.6 More 27.4 32.0 32.8 40.1 45.3 45.6
Less 25.7 16.9 16.0 14.9 13.3 135 Less 23.5 17.0 15.4 15.0 14.6 14.6
Same 41.5 39.1 36.9 33.9 30.9 29.5 Same 47.5 49.1 49.9 43.2 38.3 37.6
Not sure 1.1 1.2 1.3 1.3 1.2 1.4 Not sure 1.7 2.0 1.9 1.7 1.8 2.1
Index 79.7 94.7 97.5 101.6 106.3 106.9 Index 81.8 90.5 92.4 98.4 102.8 103.1
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7* Over the next 30 days, do you anticipate added expenses or a 8* When you finish paying all of your regular bills this month, will you
shortfall in income that would cause you to cut back on current have money left over?
lifestyle, spending habits?

Oct Sep Aug Jul Jun May Oct Sep Aug Jul Jun May
Yes 37.6 38.9 39.6 41.7 43.8 43.3 Yes 51.9 52.2 51.4 52.6 51.9 50.7
No 49.2 48.8 48.1 46.4 43.6 43.7 No 37.5 37.5 38.0 36.9 37.2 37.4
Not sure 13.2 12.2 12.3 11.9 12.6 13.0 Not sure 10.6 10.2 10.7 10.6 11.0 11.9
Index 100.1 98.5 97.3 93.8 89.5 90.1 Index 94.1 94.2 93.2 95.1 94.3 93.1
9* [Only those who answered yes to #6] Okay, will you have more 10* Suppose you lost your income suddenly. How many months would
money left over than last month, less money, or about the same you be able to continue living your current lifestyle before replacing your
amount? income?
Oct Sep Aug Jul Jun May Oct Sep Aug Jul Jun May
More 11.8 11.4 9.6 10.4 11.0 11.0 None 25.5 26.7 26.9 25.7 26.8 26.3
Less 20.0 23.2 24.2 29.2 31.2 30.9 1 mo. 17.0 16.1 16.9 17.5 18.0 17.8
Same 67.5 64.6 65.3 59.8 56.8 57.4 2 mos. 10.4 10.4 11.0 11.0 10.7 11.1
Not sure 0.7 0.8 1.0 0.7 1.0 0.7 3 mos. 11.2 11.8 9.7 10.6 10.4 10.5
Index 99.3 97.4 96.0 93.5 92.9 93.3 4 mos. 4.4 3.7 3.8 4.1 4.1 4.0
5 mos. 3.2 2.6 2.8 3.1 2.6 2.5
6 or more 23.6 24.6 24.2 23.6 22.6 22.7
Not sure 4.7 4.2 4.7 4.4 4.9 5.1

Index 99.2 100.3 98.5 98.4 95.2 96.3
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1* Spending next month on household expenses? 2* Spending next month on discretionary personal expenses?
Oct Sep Aug Jul Jun May Oct Sep  Aug Jul Jun May
More 37.3 458 4509 56.7 59.2 64.7 More 7.6 10.0 9.9 10.6 11.0 12.2
Less 12.8 8.0 7.8 6.9 7.0 6.6 Less 53.7 50.7 52.0 53.8 544 543
Same 485 449 446 348 324 27.1 Same 359 36.6 352 328 32.0 30.0
Not sure 1.4 1.3 1.6 1.6 1.4 1.5 Not sure 2.8 2.6 2.9 2.9 27 3.6
3* Spending next month on household improvements? 4* Spending next month on major personal purchases ?
Oct Sep Aug Jul Jun May Oct Sep Aug Jul Jun May
More 126 149 150 150 15.2 18.8 More 10.7 126 148 172 171 174
Less 51.7 494 491 506 51.0 487 Less 49.2 48.1 464 475 481 47.8
Same 308 31.1 311 296 288 273 Same 364 359 354 322 314 314
Not sure 4.9 4.6 4.8 4.9 4.9 5.2 Not sure 3.7 3.4 3.3 32 33 3.4

5* Saving and investing next month?

Oct Sep Aug Jul Jun May

More 11.2 9.5 9.5 10.3 10.1 9.5
Less 39.1 399 37.8 409 41.4 41.8
Same 46,5 477 494 459 457 455
Not sure 3.3 3.0 3.2 2.9 2.9 3.2
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1* How concerned are you about the crisis is financial markets?

Oct Sep
Very 59.5%
Somewhat 27.5%
Not very 8.8%
Not at all 2.4%
Not sure 1.8%

2* Are your concerns about the financial crisis causing you to change
your spending patterns?

Oct Sep
Yes 65.4%
No 26.9%
Not sure 7.8%

3* How are you changing your pattems?

Oct Sep
Spending more 4.4%
Spending less 89.1%
Not sure 6.5%

4* Has the financial crisis caused you to consider spending more, less or
about the same as you initially planned to spend for the holiday season?

Oct Sep
More 3.7
Less 66.2
About same 28.7

Not sure 1.4

5* Some major retailers are offering pre-holiday sales on their
merchandise. Will you take advantage of the sales now or will you wait
until the holidays are closer?

Oct Sep
Now 30.1%
Wait 46.4%
Not sure 23.5%

6* Gasoline prices have fallen lately. Has the decline caused you to
increase spending in other areas of your monthly budget?

Oct
Yes 11.0%
No 78.7%
Not sure 10.3%

7* If “yes” to 6, where do you plan on increasing your spending first?

Oct Sep
Gas and food 57.0%
Entertainment 14.3%
Major home or personal items 7.4%
Savings and investment 9.1%
Not sure 12.1%
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Total Gender
Adults Male Female 65+

Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept
Index | 80.4 86.5 87.0 93.3 | 74.6 80.7 78.8 82.3 79.4 88.0 87.5 96.1

Rate Econ | Excellent 25 2.7 3.3 3.6 1.8 1.9 3.4 3.1 1.3 2.0 2.4 2.9
Good 5.9 11.0 7.4 14.1 4.6 8.4 5.8 9.0 5.7 11.9 6.9 15.4

Fair 27.8 30.3 29.8 30.9 26.1 29.7 27.3 30.5 27.9 29.8 29.3 30.9

Poor 62.7 55.1 58.5 50.4 66.3 59.1 62.7 56.5 64.2 55.6 59.0 493

Not sure 1.2 0.9 1.1 1.0 1.3 0.9 0.9 1.0 1.0 0.7 2.4 1.6

Econ Better | Better 9.8 12.1 13.3 16.3 6.7 8.5 10.9 11.9 8.8 12.2 8.5 12.4
orworse  I"Worse 720 | 695 | 668 | 630 | 765 | 750 | 729 | 708 73.5 70.8 65.6 62.2
Stay same 12.6 13.7 14.9 16.1 10.5 11.6 115 13.2 12.2 12.6 16.4 17.9

Not sure 5.7 48 5.0 4.6 6.3 4.9 4.6 4.1 5.4 4.4 9.4 7.5

Rate Excellent 8.6 9.5 11.0 12.2 6.4 7.2 9.2 8.9 7.9 10.1 8.0 10.0
Personal Good 29.2 30.5 31.1 32.0 27.6 29.3 28.5 28.6 29.7 31.9 30.4 335

Finances

Fair 39.5 38.8 36.6 35.7 42.0 41.4 38.7 39.5 39.4 38.0 41.8 38.3

Poor 20.7 19.4 19.6 18.4 21.6 20.3 21.7 21.4 21.2 18.6 16.4 15.3

Not sure 2.1 1.7 1.7 1.7 2.4 1.8 1.9 1.6 1.7 1.4 3.4 2.8

Personal Better 16.7 20.7 21.6 24.9 12.4 17.1 21.7 24.2 13.4 19.3 8.9 13.0
Finances Worse 55.5 51.5 50.7 47.7 59.7 54.7 48.9 47.0 62.4 56.4 59.9 54.1

Better or

Worse Stay same 25.9 25.9 25.9 25.9 25.8 25.9 27.3 26.6 22.7 22.9 28.9 30.8
Not sure 1.9 1.9 1.8 15 2.1 2.3 2.1 2.2 1.6 1.4 2.3 2.1

Spending More 31.7 42.8 28.9 39.4 34.3 457 31.4 41.9 31.5 43.7 33.4 43.6
tcoolf?;?red Less 257 | 169 | 263 | 168 | 252 | 169 | 265 184 27.4 16.9 195 12.0
Month Aboutsame | 41 5 39.1 43.8 427 39.4 36.0 41.2 38.3 39.9 38.4 45.9 43.2
Not sure 1.1 1.2 1.0 1.0 1.1 1.3 0.9 1.4 1.2 0.9 1.2 1.2
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Total Gender Age

Adults Male Female 18-39 40-64 65+
Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept
Index | 80.4 86.5 87.0 93.3 74.6 80.7 78.8 82.3 79.4 88.0 87.5 96.1
ﬁggp&iggth More 27.4 32.0 25.9 29.6 28.7 34.0 30.1 32.7 25.6 31.5 23.2 30.8
Less 235 17.0 24.3 17.8 22.8 16.3 23.2 18.0 25.7 17.7 19.3 12.3
Aboutsame | 475 49.1 48.6 51.3 46.5 47.2 455 47.0 46.9 49.4 54.8 54.8
Not sure 1.7 2.0 1.3 1.3 2.0 25 1.2 2.3 1.9 1.4 2.7 2.2
Add Exp.or | Yes 37.6 38.9 34.7 360 | 401 | 414 39.8 436 38.4 37.7 29.0 27.4
ﬁ,g‘;[‘;"g” No 49.2 48.8 53.5 53.6 45.4 448 47.9 45.0 49.2 50.6 53.1 56.6
Days Not sure 13.2 12.2 11.7 10.4 14.5 13.8 12.3 11.4 12.4 11.7 17.9 16.0
Money Left | Yes 51.9 52.2 57.7 58.2 46.9 47.1 49.8 49.8 53.1 53.3 55.6 57.2
gfetﬁtrspay'”g No 375 | 375 333 333 | 411 | 412 40.9 41.0 36.7 37.1 29.0 27.9
Not sure 10.6 10.2 9.0 8.5 12.0 11.7 9.3 9.2 10.2 9.5 15.5 14.9
Money Left | More 11.8 114 15.2 13.7 8.2 9.0 15.7 14.4 9.4 9.9 6.7 6.7
tcoogz‘;’“ed Less 20.0 23.2 16.7 20.2 235 26.4 16.6 23.2 23.4 24.0 22.1 21.6
Month Aboutsame | g7 5 64.6 67.4 65.3 67.5 63.8 67.0 61.4 66.7 65.6 70.3 71.0
Not sure 0.7 0.8 0.7 0.8 0.7 0.8 0.8 1.0 0.5 0.6 0.9 0.7
Months None 255 26.7 20.8 230 | 296 | 29.9 32.6 35.9 21.2 20.2 14.0 13.4
E?ensté;';éelf One 170 | 161 | 159 | 149 | 180 | 170 | 192 16.9 155 15.2 14.0 154
You Lost Two 10.4 10.4 10.6 10.1 10.1 10.6 11.2 11.8 10.4 9.8 7.8 7.4
Income Three 11.2 11.8 12.2 12.4 10.4 11.2 11.3 11.8 12.1 12.6 9.2 9.8
Four 4.4 3.7 4.7 3.9 4.1 35 4.1 33 4.7 4.3 4.6 3.7
Five 3.2 2.6 3.6 2.9 2.9 2.3 3.1 2.2 34 3.0 3.1 2.6
Six + 23.6 24.6 28.7 29.6 19.1 20.4 15.6 15.7 28.6 31.0 36.4 37.1
Not sure 4.7 42 3.4 3.2 5.8 5.1 3.0 2.4 4.2 3.9 10.9 10.6
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Income, Married

October 2008

Total Income Married Kids @ Home

Adults <$40k $40K to $75K $75K+ Yes No Yes No
Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept
Index | 80.4 | 86.5 | 67.1 | 69.3 | 82.8 | 90.0 | 92.9 | 103.3 | 84.0 91.3 72.9 76.7 | 78.2 | 84.0 | 82.1 | 88.4
Eg;en Excel 25 27 34 | 36 14 | 22 23 2.1 24 2.8 2.6 25 27 | 34 | 23 2.2
Good 5.9 11.0 4.9 7.7 6.2 13.0 6.3 13.2 6.4 12.2 48 8.7 55 9.3 6.3 12.3
Fair 278 | 303 | 227 | 243 | 307 | 316 | 305 35.9 29.4 32.0 24.4 26.8 280 | 311 | 27.7 29.7
Poor 627 | 55.1 | 669 | 629 | 613 | 527 | 60.3 48.4 60.9 52.3 66.3 60.9 630 | 55.2 | 624 54.9
Not sure 1.2 0.9 2.2 15 0.4 0.6 0.5 0.4 0.8 0.9 2.0 1.1 0.9 1.0 1.4 0.9
Sg?tgr Better 98 | 121 | 78 76 | 105 | 142 | 116 | 164 10.6 13.8 8.0 8.5 103 | 132 | 94 11.4
or Worse | Worse 72.0 | 695 | 735 | 736 | 72.0 | 685 | 70.7 65.4 71.0 67.5 74.1 73.4 72.6 | 703 | 715 68.9
Same 126 | 137 | 112 | 122 | 128 | 137 | 140 15.0 13.1 14.5 11.4 12.1 123 | 126 | 127 14.4
Not sure 5.7 4.8 75 6.7 47 3.6 37 3.2 5.3 42 6.4 6.0 4.8 3.9 6.3 5.4
?::gonal Excel 8.6 95 37 | 37 7.2 87 | 156 | 17.7 10.0 11.1 5.6 6.2 9.3 9.9 8.0 9.2
Finances | ©°°4 292 | 305 | 149 | 161 | 311 | 338 | 439 44.8 335 34.2 20.3 22.9 293 | 298 | 29.2 31.0
Fair 395 | 388 | 402 | 396 | 46.6 | 445 | 32.9 31.7 39.6 38.6 39.1 39.1 39.0 | 382 | 398 39.1
Poor 207 | 194 | 382 | 379 | 141 | 122 6.8 5.2 15.3 14.6 32.0 29.3 207 | 206 | 206 18.7
Not sure 2.1 1.7 2.9 2.7 1.0 0.8 0.7 0.5 16 1.4 3.0 25 1.6 15 24 19
E;r:ﬁgi Better 167 | 207 | 111 | 121 | 173 | 224 | 234 30.3 18.6 22.9 12.7 16.1 206 | 238 | 138 185
Better or | VOrse 555 | 515 | 62.2 | 62.2 | 544 | 50.7 | 49.8 40.8 54.0 49.0 58.7 56.5 52.7 | 49.1 | 575 53.3
Worse Same 259 | 259 | 239 | 225 | 270 | 262 | 26.1 28.2 25.9 26.4 25.8 24.8 252 | 256 | 264 26.0
Not sure 1.9 1.9 2.8 3.2 1.4 0.7 0.6 0.7 15 16 2.8 2.6 1.6 15 22 2.2
ggfn”s;rr‘gd More 317 | 428 | 429 | 496 | 295 | 418 | 218 36.5 28.5 41.9 38.6 447 319 | 444 | 316 41.8
to Last Less 257 | 169 | 240 | 171 | 249 | 175 | 286 | 16.1 27.1 16.1 22.9 184 | 26.6 | 165 | 252 | 17.1
Month Same 415 | 391 | 318 | 317 | 447 | 399 | 492 46.8 435 40.8 37.1 35.6 407 | 38.0 | 420 39.9
Not sure 11 1.2 1.3 15 1.0 0.8 0.5 0.7 0.9 1.1 15 1.3 0.8 1.2 1.2 1.2
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Income, Married

October 2008

Total Income Married Kids @ Home
LV <$40k $40k to $75k $75k+ Yes No Yes No
Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept Oct Sept
Index | 80.4 | 86.5 | 67.1 | 69.3 | 82.8 | 90.0 | 92.9 | 103.3 84.0 91.3 72.9 76.7 78.2 | 84.0 | 82.1 88.4
More 274 | 320 | 355 | 383 | 251 | 321 | 19.9 24.8 24.5 31.0 334 33.9 29.1 | 338 | 26.0 30.6
Spending | | ess 23.5 17.0 21.3 151 | 23.4 18.0 26.4 18.3 24.9 16.4 20.5 18.0 24.2 16.7 23.0 17.2
Next Same 475 | 491 | 405 | 435 | 503 | 485 | 53.1 56.3 49.4 51.0 435 45.2 455 | 475 | 49.0 50.3
Month Not sure 1.7 2.0 2.6 3.0 1.2 1.4 0.6 0.6 1.2 1.6 2.6 2.8 1.2 2.0 2.0 1.9
Addexp | yes 376 | 389 | 486 | 495 | 346 | 374 | 293 29.6 35.2 36.1 427 44.9 418 | 425 | 344 36.4
shortfall | No 492 | 488 | 359 | 357 | 527 | 51.2 | 61.4 | 624 52.3 52.3 42.6 417 | 468 | 461 | 510 | 508
30 days | Notsure | 132 | 122 | 156 | 148 | 128 | 114 9.4 8.0 12.5 11.6 14.7 135 114 | 11.3 | 146 129
$ After Yes 519 | 522 | 333 | 321 | 563 | 56.0 | 70.6 73.1 56.4 56.0 42.6 445 486 | 488 | 545 54.7
Debt Pay | Ng 375 | 375 | 53.8 | 547 | 343 | 343 | 226 21.7 335 34.2 458 44.4 426 | 419 | 336 345
Notsure | 106 | 102 | 129 | 131 9.5 9.7 6.8 5.2 10.1 9.8 11.7 11.2 8.8 9.3 12.0 10.9
$ Left More 11.8 11.4 13.7 11.2 9.2 12.9 13.2 11.3 12.1 11.1 11.0 12.3 14.9 13.3 9.7 10.2
\,\/,'IOL:;? Less 20.0 23.2 23.7 29.3 | 20.1 22.2 18.3 20.4 18.5 22.4 24.1 25.3 17.7 23.4 21.5 23.0
Same 675 | 646 | 616 | 59.2 | 69.7 | 63.7 | 68.3 67.8 68.8 65.8 63.7 61.5 66.8 | 625 | 68.0 66.0
Not sure 0.7 0.8 1.0 0.3 1.0 1.2 0.3 0.6 0.5 0.7 1.3 0.9 0.6 0.8 0.8 0.8
None 255 | 26.7 | 383 | 405 | 227 | 243 | 141 14.1 21.6 23.7 33.9 32.8 306 | 331 | 216 22.1
Mos Hold | One 17.0 | 16.1 | 212 | 207 | 178 | 159 | 126 11.1 16.2 14.6 18.7 19.0 182 | 170 | 163 15.3
Lifestyle | Two 104 | 10.4 9.2 9.4 112 | 120 | 11.3 10.8 10.8 11.0 9.5 9.0 111 | 12.6 9.7 8.8
Income | Three 112 | 11.8 7.9 8.6 126 | 11.7 | 145 15.9 12.5 12.5 8.6 10.3 12.0 | 12.0 | 10.6 11.6
Lost Four 4.4 3.7 2.8 2.1 4.7 4.4 6.4 5.2 4.8 4.1 35 2.8 4.6 35 4.3 3.9
Five 3.2 2.6 2.0 1.9 3.7 2.6 4.0 3.6 3.7 2.7 2.3 2.2 3.3 2.6 3.2 2.6
Six + 236 | 246 | 131 | 125 | 242 | 258 | 35.2 37.4 26.4 27.2 17.7 19.4 175 | 17.2 | 281 30.0
Not sure 4.7 4.2 5.6 4.4 31 3.3 1.9 2.0 4.2 4.0 5.8 4.6 2.7 2.0 6.2 5.7

10
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Category Spending

Gender, Age
October 2008
Gender Age
Oct Sep Oct Sep

M F M F 18-39 40-64 65+ 18-39 40-64 65+

Spending in Next More 33.9 40.2 42.3 48.8 37.0 38.4 35.7 46.3 45.9 43.7
Month on Household Less 145 11.4 85 76 14.1 12.3 10.0 8.8 78 5.9
Expenses Same 50.3 46.9 48.3 42.0 474 48.2 52.5 43.3 45.3 49.1
Not sure 1.3 15 1.0 1.6 1.5 1.1 1.9 1.6 1.1 1.3

Spending Next Month | More 9.0 6.3 11.0 9.2 9.9 5.9 4.4 12.7 7.9 6.7
on Discretionary Less 49.0 57.8 45.3 55.4 53.8 56.8 46.3 52.7 51.9 42.1
Entertainment Exp. Same 398 324 41.7 323 339 348 443 323 38.1 465
Not sure 22 3.4 1.9 3.2 2.4 25 4.9 2.2 2.1 47

Spending Next Month | More 14.6 11.0 15.8 14.1 14.4 11.6 9.7 16.1 14.8 11.6
on Household Less 47.4 55.4 45.2 53.0 50.1 55.6 475 49.6 51.3 44.4
Improvements Same 34.6 275 35.3 27.4 30.9 29.1 345 30.2 30.0 36.4
Not sure 3.4 6.1 3.6 5.4 46 3.7 8.3 41 3.9 75

Spending in Next More 12.0 9.6 13.7 11.6 12.9 9.2 74 13.9 11.9 10.4
Month on Major Less 455 52.5 44.7 51.0 46.9 54.0 455 49.0 49.3 42.4
Personal Purchases Same 39.4 33.8 38.9 33.3 36.5 33.8 42.0 33.7 36.1 42.2
Not sure 3.1 4.2 2.6 4.1 3.7 3.0 5.1 34 2.8 5.0

Next Month - More 14.0 8.8 11.0 8.2 15.7 8.2 45 12.9 7.4 4.0
Save/lnvest More, Less 34.9 42.7 36.9 42.4 34.6 42.9 43.9 38.9 40.6 41.1
Less or About the Same 48.1 45.1 49.8 45.9 46.3 46.6 46.7 45.7 49.0 50.7
Same Not sure 3.0 35 2.3 35 34 2.4 4.9 25 3.0 42
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DISCOVER

FIMNAMCIAL SERVICES

Category Spending
Income, Married
October 2008

Income Married Kids @ Home
Oct Sep Oct Sep Oct Sep
<40k | 40-75k | >75k | <40k | 40-75k | >75k Y N Y N Y N Y N
Spending in Next More 47.1 36.6 26.4 | 54.8 44.4 371 | 352 | 416 | 443 | 487 | 377 | 369 | 457 45.8
Month on Household Less 11.8 11.1 159 | 87 75 76 | 129 | 125 | 71 9.9 135 | 124 8.3 7.7
Expenses Same 39.1 51.4 56.9 | 34.2 47.1 550 | 50.8 | 436 | 475 | 39.6 | 475 493 | 447 45.1
Not sure 2.0 0.8 0.8 2.3 0.9 0.4 1.1 2.2 1.1 1.8 1.3 15 1.3 1.4
Spending in Next More 9.5 6.0 6.8 11.8 8.2 9.8 6.6 9.7 9.1 11.9 7.6 7.6 10.5 9.7
Month on Disc. Less 57.1 54.8 50.6 | 55.6 52.4 448 | 539 | 533 | 504 | 515 | 582 | 504 | 546 48.0
Entertainment Exp. Same 28.3 37.8 420 | 281 37.7 451 | 372 | 330 | 387 | 323 | 317 | 39.0 | 330 39.3
Not sure 5.1 1.4 0.6 4.4 1.6 0.4 2.3 4.0 1.8 43 25 31 1.9 3.1
Spending in Next More 13.1 11.1 136 | 13.7 13.9 177 | 128 | 124 | 153 | 141 | 137 11.8 | 16.3 13.8
Month on Household Less 54.2 53.7 487 | 54.2 50.1 437 | 521 | 51.0 | 49.0 | 503 | 54.0 50.1 | 514 48.1
Improvements Same 25.2 31.1 362 | 253 32,5 366 | 313 | 297 | 322 | 287 | 284 | 326 | 29.0 32.6
Not sure 75 4.1 16 6.7 36 2.0 3.9 7.0 35 6.9 3.9 5.6 33 55
Spending in Next More 12.2 9.2 10.4 14.1 11.7 12.1 9.8 125 | 116 | 146 10.6 10.7 12.3 12.8
Month on Major Less 53.7 50.2 449 | 54.4 49.0 413 | 492 | 493 | 481 | 481 | 515 | 475 | 509 46.0
Personal Purchases Same 27.4 38.6 439 | 26.4 36.7 456 | 383 | 325 | 379 | 318 | 343 380 | 341 37.3
Not sure 6.7 2.0 0.8 5.2 2.6 1.0 2.7 5.7 2.4 55 3.6 3.8 2.8 39
Next Month - More 9.0 9.8 15.5 8.3 85 124 | 114 | 108 | 92 101 | 131 9.8 11.4 8.2
Save/Invest More, Less 50.7 375 28.1 | 528 38.6 269 | 36.7 | 440 | 373 | 451 | 36.1 412 | 38.9 40.5
Less or About the Same | 349 | 507 | 553 | 341 | 513 | 596 | 496 | 400 | 512 | 405 | 481 | 453 | 474 | 480
Same Not sure 5.3 2.0 1.1 49 1.6 1.0 2.3 5.2 2.3 4.3 2.7 3.7 2.4 3.4
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DISCOVER

FIMNAMCIAL SERVICES

Impact of Financial Crisis
Gender, Age
October 2008

Gender Age
Oct Sep Oct Sep
M F M F 18-39 40-64 65+ 18-39 40-64 65+

Concerned about Very 55.7 63.0 54.9 65.7 59.8
financial crisis? Somewhat 278 | 272 29.4 25.1 26.9

Not Very 12.1 6.0 104 7.0 8.2

Not at all 35 1.4 34 1.3 1.6

Not sure 0.9 2.5 1.9 0.9 3.5
Has concern caused Yes 59.6 70.1 65.7 67.7 58.7
you to change spend No 345 | 207 28.1 25.1 27.3
patterns?

Not sure 59 9.2 6.2 7.2 13.9
How are you Spending more 6.1 31 5.2 3.2 4.8

ing?

changing’ Spending less 862 | 911 89.7 90.5 833

Not sure 7.7 5.7 5.2 6.3 11.8
Crisis impact on Spend more 55 2.2 6.1 1.7 1.6
holiday spending plan? ["ghenq less 585 | 72.4 65.1 68.8 63.0

About the same 34.8 23.7 27.3 28.3 33.7

Not sure 1.2 1.6 1.5 11 1.8
Take advantage of Now 26.1 32.8 34.3 27.3 24.6
holiday sales ...? Wait 50.2 43.8 44.4 48.3 47.1

Not sure 237 | 234 21.3 24.3 28.3
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DISCOVER

FIMNAMCIAL SERVICES

Impact of Financial Crisis
Gender, Age
October 2008

Gender Age
Oct Sep Oct Sep
M F M F 18-39 40-64 65+ 18-39 40-64 65+
With lower gas prices, Yes 11.6 105 14.0 8.6 75
are you spending more [ N 787 | 787 76.1 83.1 76.5
in other areas? Not sure 9.7 10.8 9.9 8.2 16.0
Where will you spend Gas and food 51.5 62.4 57.4 56.8 55.7
more first? Entertainment 169 | 118 139 17.4 8.5
Major personal items 8.4 6.4 8.6 4.7 7.2
Savings, investment 11.8 6.5 9.9 8.3 7.1
Not sure 11.4 12.9 10.2 12.8 215
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DISCOVER

FIMNAMCIAL SERVICES

Impact of Financial Crisis

Income, Married
October 2008

Income Married Kids @ Home
Oct Sep Oct Sep Oct Sep
<40k 40-75k | >75k | <40k 40-75k | >75k Y N Y N Y
Concerned about Very 66.0 54.6 57.6 57.6 63.7 55.6 62.3
financial crisis? Somewnhat 209 | 322 | 308 298 | 226 30.7 | 252
Not Very 7.1 9.8 9.6 9.3 7.8 8.6 9.0
Not at all 3.1 2.5 15 2.0 3.2 2.9 2.0
Not sure 2.9 1.0 0.5 1.3 2.7 2.2 15
Has concern caused Yes 74.8 63.6 57.5 62.9 70.7 66.4 64.8
you to change spend No 17.3 28.6 35.6 29.1 221 26.8 26.7
patterns? Not sure 7.9 7.8 6.9 8.0 7.2 6.8 8.5
How are you More 7.6 3.2 1.2 3.6 5.8 4.2 4.5
changing? Are you Less 85.1 91.3 92.6 90.6 86.3 91.3 87.5
spending ...? Not sure 7.4 54 6.2 5.8 8.0 4.5 8.0
Crisis impact on More 7.7 1.7 0.9 2.2 7.0 3.1 4.0
holiday spending Less 72.7 65.5 60.7 66.5 65.6 69.6 63.9
plan? About same 17.8 32.2 37.1 30.3 25.4 26.1 30.5
Not sure 19 0.5 1.4 1.1 2.1 1.2 1.6
Take advantage of Now 30.0 30.6 30.0 31.4 27.4 33.2 28.0
holiday sales ...? Wait 43.2 47.9 50.3 46.7 45.7 457 46.6
Not sure 26.8 215 19.7 22.0 26.9 21.1 25,5
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DISCOVER

T
FIMNAMCIAL SERVICES

Impact of Financial Crisis

Income, Married
October 2008

Income Married Kids @ Home
Oct Sep Oct Sep Oct Sep
<40k 40-75k | >75k Y N Y N Y
Low gas cost, spend Yes 16.3 8.8 6.3 9.1 15.1 12.2 10.0
more in other area? No 70.6 81.6 87.4 814 73.1 78.3 79.1
Not sure 13.1 9.6 6.3 9.6 11.8 9.4 10.9
Where will you spend Gas, Food 69.6 51.8 38.7 55.1 59.5 62.0 53.4
more first? Entertainment 6.3 16.4 32.7 17.2 10.6 16.0 13.2
Mjr. Purchase 5.6 9.5 9.4 7.7 7.0 5.6 9.1
Savings 6.0 9.5 14.9 9.6 8.5 8.8 8.0
Not sure 12.5 12.8 4.3 104 14.4 7.6 16.4
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